
AUDIENCE DEVELOPMENT:
SOCIAL NETWORKING ON STEROIDS
Tuesday, January 26, 2010 8:30 a.m. – 2:00 p.m.
The Country Springs Hotel, Pewaukee, WI 262-547-0201

8:00 A.M.
REGISTRATION AND COFFEE

8:30 A.M.
PROGRAM BEGINS

11:30 A.M.
NETWORKING BREAK

12:00 P.M.
LUNCH (INCLUDED)

12:45 P.M.
PROGRAM CONTINUES

2:00 P.M.
PROGRAM CONCLUDES

FOLLOWING DOOR PRIZES

agenda

Please make your reser-
vations and pay online at

www.wppc.org
no later than Thursday,

JANUARY 21, 2010.
While walk-ins are always

welcome, you will be
charged $60 at the door
if you don’t pre-register.

reg ister

WPPC
This is one of the HOTTEST topics around today. You can’t open
your email or an industry trade magazine without reading about
audience development issues, or using social networking tools like
LinkedIn, Facebook and Twitter to broaden your customer base
and promote your magazine, company or catalog through new
media channels. Instead of spending hundreds of dollars for
the information, or sitting through a Webinar, we’re bringing the key
issues directly to you in the comfort of The Country Springs Hotel
for a modest fee of $40 (when you pre-register online).

We have a very talented and eclectic group of presenters lined up
for you. First and foremost, the topic is exciting enough to bring
back Erica Conway of C2Graphics Productivity Solutions,
Wisconsin’s Queen of Social Networking.This topic is right up her
alley and she will be moderating the session. Joining Erica on the
podium will be:

DICK RYAN, BUSINESS DEVELOPMENT DIRECTOR of
Digital Publishing Services at Publishers Press, will introduce you
to fundamental social media concepts, and how the media can be
used to expand and enhance your website and other digital media
assets. He will also challenge you to rethink your digital media
strategies as a way to replace lost print dollars with digital dollars,
one for one.

ERIK BERGSTROM, COMMUNITY MANAGER for
TasteofHome.com, will present “Harnessing Social Media to Build
the Brand: Social Media Strategy & Business Goals for Taste
of Home.” He has over 10 years experience engaging brand
advocates online through Communities and Social Media.

JIM RAFFEL, CEO of ColorMetrix Technologies, LLC, will share
his experience using his personal Twitter account @raffel and his
company account @ColorMetrix as tools in the marketing mix, to
improve customer communication and awareness of new company
initiatives with almost zero dollar investment. Jim is a graduate of
RIT and a 25 year veteran of the printing industry.

SANDY PLOY, THE CUPCAKE QUEEN of Milwaukee, will talk
about her extraordinary success promoting her brand using social
media sites such as Facebook, Delicious, MySpace, Twitter and
various others, including Blogger and Food Buzz blogs. Hers is the
mind behind such ideas as “Beer & Cupcakes,” “Pizza & Cupcakes”
and, her pet project, Iron Cupcake: Milwaukee. I don’t know about
you—I just hope she brings samples!

This will be a fun and productive meeting, so bring your
associates—especially the one who used to be called Circulation
Director and may now be called Audience Development Director.
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TUESDAY,MARCH 16, 2010
WPPC PUBLISHING VENDOR EXPO
No matter what’s happening in the world or
with our economy, the Supplier Expo
remains one of the most anticipated and
enjoyable industry events of the year. It
provides the perfect opportunity to network
with other publishing, print, paper and
graphic arts professionals, and meet
potential new vendors. Whether they come
to learn more about industry suppliers, or
just for the hot hors d’oeuvres, free drinks,
camaraderie, freebies and door prizes, the
ExhibitHall never fails to attract a large and
appreciative audience. (For sponsorship
and exhibitor information, please call Kathy
Reilly at 262-241-8454 or visit our website
at www.wppc.org.)

MAY 2010
SPRING FIELD TRIP:QUAD/GRAPHICS
We are fortunate to have one of the world’s
most technologically advanced printers
right in our own backyard. With its modern,
productive presses, state-of-the-art finish-
ing equipment and legendary QTI controls
for color management, web and register
guidance and automation, there is much to
appreciate in any Quad/Graphics manufac-
turing plant. On this trip, we will be touring
Quad’s West Allis facility to see presses
dedicated to short-run and specialty print-
ing, and will observe 64-page presses and
the co-mailing operation in Quad’s Sussex
facility.

Co-mailing is such an important compo-
nent of reducing your postage, which is
even more vital given the current economy.

future events
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